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RESTRICTED 

CREATIVE ADVERTISING BA(HONS) YEAR 2 AND 3 

Welcome to Creative Advertising at Falmouth.   
  
We’re getting in touch with some important information about your course that will help you 
as you prepare to join us.      
  
At the end of this letter, you will find a suggested reading list. It’s not essential that you 
complete the reading before you start the course, but if you’re looking forward to your studies 
and can’t wait, we recommend these texts as inspiring reading.     
  
You will also find a list of equipment that you should bring with you, as well as any other costs 
that you might incur throughout your course.  
  
Some of your academic experience will be online. Across the institution, we are committed to 
delivering only around 10% or less of the teaching on our courses online. However, to engage 
in the digital learning activity, you will need a laptop to access the platforms and tools we use. 
You will be provided with free access to the Microsoft Office suite, (including Word, Excel and 
PowerPoint) while you study at Falmouth.  
  
If you are worried about being able to afford any equipment, additional financial support may 
be available through the Falmouth University Hardship Fund. Further details on how to apply 
can be found on the website at falmouth.ac.uk/study/student-funding/hardship-fund  
    
We know there is a lot to think about before you start at university. So, we’re here to help. If 
you have any questions, just get in touch with Applicant Services on 01326 213730, 
use LiveChat on our website or email applicantservices@falmouth.ac.uk    
    
We’re looking forward to welcoming you to Falmouth soon.    
    
Yours sincerely,    

  
Dr Cui Su  
Head of Advertising and Course Leader, BA (Hons) Creative Advertising  
cui.su@falmouth.ac.uk  
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Getting started  
  
Enrolment and Student Terms & Conditions    
You’ll get an email two weeks before the start of term telling you how to enrol online. You’ll 
need to enrol before the first day of term to officially register as a student of Falmouth 
University and receive your undergraduate student loan.    
    
When you enrol, you’ll need to agree to and comply with the University’s Student Terms & 
Conditions. These Terms & Conditions are important, and we encourage you to read them 
carefully, before enrolling. You can find them under ‘Student Terms & Conditions’ on our 
website www.falmouth.ac.uk/student-regulations      
  
Tuition fees (per year)       
2022-2023 full-time UK: £9,250      

2022-2023 full-time International: £17,460  
  
Step into Falmouth induction sessions  
These online workshops are designed to provide advice and guidance on settling into 
university life.   
  
The live sessions are scheduled to take place across six weeks in July and August. Some of 
them will also be also recorded so you can watch them back at a time that suits you. More 
information can be found at falmouth.ac.uk/experience/new-students/step-into-falmouth   
  
Term dates  
You can find our term dates on the website at falmouth.ac.uk/experience/term-dates/term-
dates-2022-23   
  
Teaching and assessment will be throughout the full 15 weeks of the study blocks.   
  
Your timetable       
Your academic timetable shows all scheduled learning activities and your course timetable. It 
will be published in early September. After you’ve enrolled, you can view it via the Student 
Portal at falmouth.myday.cloud/ or the Falmouth University App. You can download the app 
by searching the Google Play Store or Apple Store.    
  
Welcome Week    
Induction week starts on Monday 12 September.   
  
Your timetable will show you where you need to go and when on Monday 12 September and 
throughout the week.  
   
This is the week when you’ll meet your course mates, course tutors and University staff. There 
will be important inductions to both your course and the wider University facilities and 
services, in addition to social activities organised by the University and Students’ Union.    
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Suggested reading  
  
I recommend reading this book over the summer:  
Taylor, K. A., 2013. Strategic thinking for creatives. Laurence King Publishing. RRP £24.99.  
  
You may also wish to familiarise yourself with these advertising industry magazines and 
organisations which contain the most up-to-date news of the latest advertising campaigns and 
topics that are of interest to advertising and marketing professionals.   
www.dandad.org  
Campaignlive.co.uk  
CreativeReview.co.uk  
Marketingweek.com  
  
  
  

Equipment and costs  
  
You will require a laptop for the course. Macs are preferred but a PC is fine. Costs range from 
about £400 to £1200. You will be using the Adobe Creative suite for creating work so a 
minimum of 8GB RAM is recommended. You will also need a reliable broadband connection ( if 
you are living in University accommodation you will have this).  
  
We supply layout paper for doing roughs but you will need to buy felt pens from our art shop on 
campus. We’ll show you which pens you’ll need when you arrive.  
  
Study trips   
In your final year, students may wish to participate in the three-day exhibition and festival event 
in London in July. Costs will vary depending on your accommodation and travel preferences. As 
a guide, expect to pay about £500 for the whole trip, including food and socialising.  
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